5 ways to grow your
jewelry business using
social media
Define your brand
Defining your brand is
what distinguishes you
from your competitors.
Clearly define what sets
your brand apart and why
client’s should do business
with you. Perhaps you sell
unique jewelry or use only
the finest materials.
Identity your target
audience and look for
ways to cater to their
needs.

Be visual
When it comes to jewelry,
visuals make your brand
stand apart.When taking a
picture or shooting a video
make sure to add valuable
product descriptions.
Product descriptions
should be designed to
inform the client as well
as encourage the client to
make a purchase. When a
client makes a purchase
ask if they can post a
picture or video to your
social media. Client’s that
are seen with your jewelry
serve as a valuable
testimonial to your brand.
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Create special offers
Everybody likes a sale! To
generate more income,
consider creating special
offers. For instance, you
can advise client’s they
can receive a discount on
a purchase if they
comment or like a post. Be
creative, there are
countless ways to engage
with your audience.Special
offers generate buzz and
excitement. Client’s are
more likely to recommend
your jewelry to a friend or
family member due to the
special offer. Lastly, when
you create special offers
client's tend to make
larger purchases.

Develop a consistent
posting schedule
One of the things that help
establish your social
media presence is a
consistent posting
schedule. It’s simple, the
more you post, the more
content the client has to
consume. Maybe your
client is not ready to make
a purchase at the moment,
but reads or see’s your
post several days later and
decides now is the time to
buy. Posting consistently
is another way of staying
in front of your client’s.
The more you post the
more likely client's will
remember you when
making a purchase.

Offer educational content
As a jewelry business
educating your client's is
part of your business
operation. Educational
content is beneficial for
your business because it
builds trust, raises your
brand awareness, and
establishes your jewelry
business as an authority.
For instance, consider
hosting a webinar or doing
a live demonstration.
Explain the differences in
your jewelry, such as what
makes them unique and
what to look for when
making a purchase.

